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(he Level of Social Network J‘I’ditﬁnl‘l Amn'ng College Students
on . :on has become increasingly debated among
: _ Addiction to the internet has bee
: and social network users Addict . _ 0 treat
::Ec :f;dind for well over @ decade. With the introduction of formats 1!::
; ore often then they may have previously done, such
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allow users Fraudster the ability to become addicted o

Twitter, Face book, His, n.m:! :
:tsmchcd to social networking sies has become more plausible. This ability

1o interact can be quite clevating 10 moods, and be more easily accelerateq
into addiction. Any behavior which causes the elevation of a person’s mood
can cause addiction. Addiction to social networks is highly debatable, by
science has long since concluded that human nature can create an addiction

out of almost every SOurce.
S. Ashwini Veronical , Dr.A.Umesh Samuel Social Media

Addiction among Adolescents with Special Reference to Facebook

Addiction People with addiction do not have control over their behavior
: addiction may reach a point at which it is hannﬁll'

actions or usage. Their ical thi
ly involve physical things, such as drugs or alcohol,

Addictions does not on ‘ :
but may include virtually anything, ranging from abstract things as gambling

to seemingly harmless products, such as chocolate - in other words,
addiction may refer to over dosage of a substance or a repeated behavior
such as drug addiction or behavioral addiction. Addiction to substances or
activities can sometimes lead to serious problems at school, college, home or
work. The causes of addiction differ considerably, and are seldom fully
understood. They are caused in general by varying degrees of physical,
mental, circumstantial and emotional factors.

Kolawole Akinjide Aramide, 2 Sunday O. Ladipo and 3Tolulope O.
Adepoju Do Social Media Utlisation and Addiction Influence
Undergraduate Students’ Self-Perception? A Case Study of University of
Ibadan, Nigeria Social media networks have become popular among the
students because of the great potential they have in facilitation collaboration,
communication and sharing among the students. Students’ self-perception
has been attributable to their exposure to social media networks. Previous
studies have concentrated more on social media usage and social media
addiction without considering their influence on self-perception. Facebock
(751 or 90.2%) and Twitter (646 or 77.6%) were the most commonly
accessible social media networks while meeting with friends (651 or 78.2%),
gelting news (566 or 67.9%), communication (554 or 66.5%) and online
learning (450 or 54.0%) were major purposes for social media usage among
the undergraduate students, Low level of social media addiction and positive
self-perception were also established among the undergraduate students. Self
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OPERATIONAL DEFINITIONS

Social Media; Social media are interactive computer-medigteqy
technologies that facilitate the creation and sha!"mgl of information, ideas
carcer interests and other forms of expression via virtual commy ’
networks.

Social Media Addiction: Social media addiction is defipeq -
compulsive and excessive use of social media even when use of those
platforms is taking over your life and having a negative effect on your ey
life’ and relationships.

FINDINGS

% Muajority (56%) of the respondents belong to the Age group of |5.
25

< Majority (62%) of the respondents are from rural areas

% Majority (82%) of the respondents are from nuclear family.

< Majority (76%) of the respondents are staying with their parents.

< Majority (84%) of the respondents have been encouraged by their
peers.

< Majority (70%) of the respondents spend more than 100Rs for
social network services.

% Majority (57%) of the respondents are affected their academic
performance

< Majority (60%) of the respondents are feeling boring Lempty and
joyless without using social media.

< Majority (47%) of the respondents doesn’t feel that was
money and time for using social media.

< Majority (84.4%) of the respondents are addicted to Social Media

* Majority (85.3%) of the respondents agree that there is negative
effects of Social Media Addiction

CONCLUSION

Social media is a really convenient and important communicate
network for all the people nowadays. We can use it to know friends and keep
contact with friends that came from different countries. We can also share
our ideas so quickly so that all the things could develop so fast becayse
people could tell us their ideas and we could improve it immediately. Social
media facilitates an environment in which people are comparing their
realistic offline selves to the flawless, filtered, and edited online versions of
others, which can be detrimental to mental well-being and perception of self,
E_xcessive social media use can not only cause unhappiness and a general
dissatisfaction with life in users, but also increase the risk of developing
mental health issues such as anxiety and depression,
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